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WHAT ARE OUR 
COMPETENCES?

WHAT ARE WE INFORMING ABOUT?



Calendar of ERC ERC



HOW ARE WE INFORMING?
INSTITUTIONAL ORGANIZATON 

STATUTE
(Article 22)

Transparency of the work
The notifications and information about the work of the ERC are presented to the 
media and press by the President of the ERC. 

Certain information and reports under the competence of the ERC can be 
presented to the media and press by the Deputy President, the members of the 
ERC and the person assigned for Public Relations, following a previous 
consent issued by the President of the Energy Regulatory Commission. 

ERC



THE PROCESS OF CONFIRMATION ERC



SPECIAL UNIT FOR STRATEGIC 
COMMUNICATION AND FAST RESPONSE

ERC



vs.

COMMUNICATION STRATEGY 

ACTION PLAN 





Facebook



LinkedIn



Press
Release

DECISION

for determining the highest retail prices of petroleum 

products and transportation fuels

Website

Press release

https://www.erc.org.mk/odluki/2024.03.25%20Odluka%20za%20ceni%20na%20ND.pdf
https://www.erc.org.mk/odluki/2024.03.25%20Odluka%20za%20ceni%20na%20ND.pdf
https://www.erc.org.mk/odluki/2024.03.25%20Odluka%20za%20ceni%20na%20ND.pdf


Press conferences, 
briefings & interviews



Communication campaign example

1.BLOCK TARIFF



1.BLOCK TARIFF



Action plan



Action plan



Action plan

• Professors
• Government
• Media
• Stakeholders
• Macedonian Academy of 

Sciences & Arts



Message Box
1. Detecting Problems 
• 17 households spend 10% of the domestic production 
• Companies – procedural and legal gymnastics – from the open market they 

return to the regulated market 
2. Reform (the greatest change of the tariff system for electricity since the 
independence until now, and it is more than sure that a block tariff will be 
introduced) 
• Citizens who spend less will pay less
• Households that spend more, will pay more 
• It stimulates the rational use of electricity during normal tariff 
• The average monthly consumption of a household in the country is 410 kWh, 

underlined Bislimoski while pointing out that 53% of the electricity consumption 
happens during the normal tariff, and 47% is during the off-peak tariff

ERC



2."LICENSE TO KILL" - ENDING ENERGY 
DEPENDENCE

LICENSES ON RENEWABLE ENERGY SOURCES

Communication campaign example



LICENSES ON RENEWABLE ENERGY 
SOURCES - monthly communication

ERC



LICENSES ON RENEWABLE ENERGY 
SOURCES - monthly communication

ERC



If you want to make everyone 
happy, don't be a communication 

strategist; sell ice-cream
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